
AN INTRODUCTION TO



WHEN YOU’RE 
BUILDING A 
BETTER WORLD
YOU GET THERE FASTER 
WITH AN AGENCY 
BORN TO DO THE SAME 



WILFUL CREATIVE

Visual brand communications.

Wilful Creative brings strategic communications to life, initially as 
visual identities, applying creativity to web site design and refreshes, 
brochures, reports, infographics, social media assets, animated 
videos and explainers and dynamic presentation design, particularly 
investor decks. WC also helps bridge and co-ordinate with our 
taskforce of web and elearning developers, UX, videography, 
photography, illustrators and animators.
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BRANDING



When Inclusion@Lloyd’s, (a joint initiative of  the 
Corporation of Lloyd’s and the Lloyd’s Market 
Association), was set to launch a diversity and inclusion 
festival, we developed a brand platform capable of 
convening a global industry.

We developed the name Dive In (Diversity and Inclusion) and created a 
colourful sploosh to use across the festival merchandise and marketing 
assets. Among the first things we applied it to was a website which we 
developed and an app.

Since it was launched in 2015, the Dive In brand has gone global with 
more than 30,000 annual festival goers from more than 30 countries, 
all possible thanks to the support of around 25 sponsors from the 
insurance market. The initiative has won more than 10 awards  and 
continues to be the benchmark for sector-wide D&I best practice.

BRANDING & DESIGN   |   FORMAT DEVELOPMENT   |   DIVERSITY & INCLUSION
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Communications launch strategy, brand identity 
and messaging for The Ethiopian Communications 
Authority (ECA) and Ministry of Finance in support of 
Ethiopia’s telecoms liberalisation and international 
licence auction.

As the official communications partner for this historic, award-winning 
project we developed the 360 comms strategy, including branding and 
messaging for the project, working closely with the ECA and Ministry 
of Finance. As part of our rollout, we created and placed key assets 
including advertorials, local public notifications, digital assets for our 
social media campaigns, and a public service announcement video, 
hosted on the ECA website and featured on local broadcast channels.

MESSAGING & BRANDING   |   ASSET DEVELOPMENT   |   TELECOMS
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Kipeto Energy Limited Company (KEL) is a special 
purpose vehicle incorporated in Kenya for the 
development of the Kipeto Wind Power Project. The 
brief asked for a brand refresh which had ‘African 
heritage’ to be a pivotal part of the brand.

An African pattern was created which reflected the new logo and was 
incorporated onto business cards, letterheads, a company brochure, 
the website and office space. 

BRAND REFRESH   |   ASSET DEVELOPMENT   |   SUSTAINABILITY
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Brand refresh for a leading pan-African 
business platform promoting trade and 
investment on the continent.

As the trusted entry point into Africa, Invest Africa 
connect their network to business opportunities through 
membership, a dynamic events programme and consult 
service. They therefore needed a logo that represented this. 
A wordmark logo was created and the curved elements from 
the logo were used as a brand asset, these graphics were 
used across different marketing touchpoints.

BRAND REFRESH   |   ASSET DEVELOPMENT   |   PRIVATE EQUITY
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REPORTS



Each year, as a certified B Corp, Gong has to 
produce an impact report on its social and 
environmental performance as part of its 
commitment to uphold transparency.

The design team worked alongside internal copywriters 
and B Corp leaders to create a report that would not only 
deliver on the B Corp commitments, but which would also 
be a useful asset in reminding the team of the pledge 
to continuously improve  in the 5  pillars against which 
companies are assessed: Governance, workers, community, 
customers and the environment. 

REPORT DESIGN   |   B CORPS   |   COPYWRITING
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From our taskforce, we assembled a 
consortium and won the bid to work with 
Greece’s public wealth fund to develop an 
ESG and communications strategy for 17 state 
owned enterprises (SOEs).

We delivered a strategy on a page (SOAP), message house 
and a communications activation plan for 2023. One tactic 
is to produce a series of Expectation Documents for the 
companies in Growthfund’s portfolio addressing how they 
are expected to factor risks and opportunities presented by 
a just and green transition in areas such as such as climate 
change, the blue economy and accessibility.

ESG   |   STAKEHOLDER MANAGEMENT   |   REPORT DESIGN
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A diversity and inclusion talent strategy which 
spawned a multi-award winning, insurance 
sector-wide festival, which by 2023 comprises 
150 events in 40 countries attracting over 
30,000 attendees.

Our multi-disciplinary team branded the initiative, organises 
events, develops D&I reports, has shot more than 50 
videos, project manages an international comms campaign, 
hosts celebrity speakers, sources sustainable branded 
merchandise and relishes the opportunity to push the 
boundaries each year with a new theme and focus. 

ANNUAL REPORT   |   STAKEHOLDER MANAGEMENT   |   DIVERSITY & INCLUSION
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Ongoing design support

Retained since 2020 by the Global Institute for Disease Elimination (GLIDE), 
to provide global communications support and brand awareness for the 
health institute which facilitates knowledge sharing to combat infectious 
diseases. Wilful creative is regularly called on to meet GLIDE’s design needs. 
From social media graphics and case studies to public facing documents, 
our designs are sleek, sophisticated and informative, whilst also true to 
GLIDE’s brand identity. We have designed several eye-catching social media 
graphics. For two years running, Gong has designed GLIDE’s annual report, 
a 24-page document which provides an overview of GLIDE’s activities, 
programmes and initiatives during the year. The report is housed on the 
GLIDE website and shared via social media. Gong has also designed a high-
level, 15-page funding request document which was eventually submitted by 
the client, and a series of case studies for their external communications.

DESIGN SUPPORT  |   GLOBAL HEALTH   |   FORMAT DEVELOPMENT   

R
E

P
O

R
T

S
: G

L
ID

E



R
E

P
O

R
T

S
: G

L
ID

E

Given the potential for integration between Malaria 
and NTD programs in Ghana, the Global Institute for 
Disease Elimination (GLIDE) and Bridges to 
Development approached the Ghana Health Service 
(GHS) with a proposed framework and process for 
cross-disease integration. GHS implemented the 
process and workshop in collaboration with Bridges 
and GLIDE.

GHANA

MALARIA AND NEGLECTED TROPICAL DISEASES (NTDS)INTEGRATION WORKSHOP

25 participants from Ministries of Health (MoH) 
joined the virtual workshop, all working in areas 
co-endemic for malaria and NTDs and ensured 

representation from district, regional, and national 
levels, as well as equitable geographical 

representation. 

Representatives from partner organizations 
supporting GHS malaria and NTD programs were 

also invited to attend the workshop.

Joint work planning to identify 
which activities can be 
combined or synchronized

A harmonized community 
engagement platform

Coordinate/co-implement 
health worker trainings for 
malaria and NTD programmes

Identify and prioritize impactful and 
feasible areas, strategies, and 
approaches for co-implementation and 
potential integration that can be 
implemented using existing resources

Collaborate with partners whose 
understanding and contribution will 
lead to advancing the identified 
opportunities

Develop evidence-based tools for 
exploring and identifying integration 
opportunities

Understand, document, and share 
lessons from the process

Participants prioritized 
points of integration:

From this workshop, 
the GHS was able to: 



Case Studies for Africa Programmes

We developed and designed ten case studies 
based on a series of interviews conducted 
with partners and beneficiaries. 

The case studies were used to give 
stakeholders a deeper understanding of the 
skills and capacity building work addressed by 
the Africa Programmes.

DESIGN SUPPORT  |   STAKEHOLDER COMMUNICATIONS   |   FORMAT DEVELOPMENT   
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DESIGN



An investor deck for an ESG reporting-as 
a-service ‘Regtech’. We used our knowledge 
of the pain points for companies and the 
converging Reporting standards landscape to 
craft a compelling pitch.

We emphasised the team dynamics, two female founders 
and a generative, ethical AI female lead to nudge ahead of 
the competition for VC attention. 

INVESTOR DECK   |   TEMPLATE DESIGN   |   ESG
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An investor deck for an an online 
health and wellness community.

Based on the brand guidelines we designed a 
20-page investor deck template in PPT which 
could be amended and adapted to meet the 
needs of the company.

INVESTOR DECK   |   TEMPLATE DESIGN   |   WELLNESS
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Proxy advisors Morrow Sodali 
asked us to help launch their ESG 
consultancy service in the UK. 

As part of the campaign, we also produced a 
brand template which was initially put to work in 
developing a sales presentation deck for the new 
service.

ESG   |   THOUGHT LEADERSHIP   |   BRAND TEMPLATES
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WEB PRODUCTION
& DIGITAL



Developing a new website.

We began our engagement with the team with 
a workshop to help inform the user journey 
through the website. This was important because 
of the dual purpose of the site as both a  training 
provider and an information hub. 

We designed a new look and feel with 
Heidelberg creating a strong sense of place 
and accentuating the links with the university. 
We worked on the copy and Search Engine 
Optimisation  to ensure that the new website 
could be easily found by its target audiences.

WEB PRODUCTION   |   SEO   |   GLOBAL HEALTH & DEVELOPMENT
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When the VC firm Novator Partners 
wanted to refresh its website  to 
showcase its investment thesis, 
track record, portfolio companies 
and their progress, we created a 
simple, elegant user interface.  

The website was developed to make it easy 
to update, so that each time there is news 
to share, the comms team can upload new 
content. As well as developing the web site, 
and helping ensure it is always  up-to-date, 
we also provide ongoing maintenance and 
security services to optimize performance. 

WEB PRODUCTION   |   VENTURE CAPITAL   |   DESIGN
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We helped the founders of an early 
stage biotech research company 
to get ready to go to market with a 
new logo and a website. 

The founders already had a name, but wanted 
a distinctive logo that would help them stand 
out in a fast moving sector.

The first thing we applied the logo to was a 
website. To support copy development, our 
strategy team had run a messaging workshop 
which helped identify and hone how Curadh 
would talk about itself and its mission.

WEB PRODUCTION   |   BIOTECH  |   VISUAL BRAND 
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Website redesign, development, launch 
and day-to-day running.

We redesigned GLIDE’s website with the finished 
product being a sleek and dynamic site which 
accurately depicts GLIDE’s areas of work, partnerships 
and programmes, whilst also acting as an online 
resource for global health professionals. Following 
the launch in June 2021, users and page views to 
the website rose by 158% and 229% respectively. We 
were also engaged to develop and launch an Arabic 
microsite to further increase GLIDE’s exposure in 
the Middle East. As part of our day-to-day activities, 
Gong was responsible for managing the ongoing 
SEO efforts to increase exposure and engagement of 
GLIDE among its target audiences. 

WEB PRODUCTION   |   SEO   |   GLOBAL HEALTH
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When Danone wanted to inspire 
100,000 employees about its B Corp 
certification journey, we developed an 
eLearning course to work across 130 
subsidiaries which has been translated 
into 23 languages and gifted back to 
the movement. 

A mobile-first internal communications initiative 
delivered through gamified eLearning, designed 
and developed by us and supported with an internal 
comms launch campaign that delivered above 
average user engagement. We have since modified 
the course for other major B Corps including Coutts, 
Bonduelle, infarm and L’Occitane.

INTERNAL ENGAGEMENT   |   GAMIFIED E-LEARNING   |   SUSTAINABILITY
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MARKETING
ASSETS



Fundraising brochure to secure funds 
for forest in Nairobi. 

We created an eye-catching fundraising brochure to 
help secure funds for Ngong Road Forest in Nairobi.

Rough sketch style drawings and organic textures 
illustrated the vital points within the brochure. 

BROCHURE DESIGN   |   FUNDRAISING   W|   SUSTAINABILITY
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Going beyond to protect global 
ecosystems. 

AXA IM are committed to protecting ecosystems and 
acting on biodiversity loss. Their journey began in the 
1980s, over four decades ago. Today they own and 
responsibly manage over 84,000 hectares of certified 
forests worldwide.

AXA IM asked Wilful Creative to create an evergreen 
asset showcasing key biodiversity milestones. This 
graphic was added to the website and converted into 
social assets to share on various platforms.  

MARKETING ASSETS   |   BIODIVERSITY   |   INFOGRAPHIC
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Marketing assets for residential 
property developer in Kenya. 

Mi Vida, which means ‘my life’ in Spanish, is a Kenyan 
residential property developer. A joint venture 
between Actis, a leading growth markets investor and 
Shapoorji Pallonji Real Estate (SPRE), the real estate 
arm of one of India’s largest conglomerates, Mi Vida 
was created to address the shortage of quality middle 
income housing in Kenya.

We have created various pieces of marketing 
collateral to promote Mi Vida’s first project in Nairobi. 

MARKETING ASSETS   |   REAL ESTATE   |   AFRCIA
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